XL Insurance
Reinsurance

Target Market Statement: AXA XL

The purpose of this document is to explain the identified target market and the expected distribution
strategy for each insurance product manufactured by AXA XL. Specifically, it provides information on a
product category level about the main features and optional covers associated with each product and
clarifies who our products are designed for and who they are not appropriate for. This target market
statement also explains the way our products should be distributed and provides information around
the complexity of our products and how to ensure that a product provides fair value to our customers
as intended.

Product Name: Sports Travel Insurance

Product Type: Commercial Lines general insurance product
suitable for amateur sports and leisure activities
participation.

Who is the product designed for? Groups and Individuals participating in amateur
sport and leisure activities.
Who is the product not appropriate for? Individuals that are:

e travelling outside of the geographical
zones stated

e aged 12 or under who are not travelling
with a responsible adult.

e aged 75 or over unless specifically
agreed by us.

e suffering from certain  medical
conditions

e participating in sport as a professional
(any person who derives more than
£5,000 income per calendar year from
their participation in a sport or activity).

e domiciled outside of the United
Kingdom

e engaging in certain mountaineering
activities

e engaging in certain aerial activities
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e engagingin certain watersport activities

e driving or riding in a motorised two
wheeled vehicle
e any activity in territories not mapped.

e participating in a sport / activity against
medical advice.

What customer need is met by this product?

AXA XL’s Sports & Leisure product develops
comprehensive insurance solutions tailored to
the specific needs of many types of sport and
leisure businesses.

This product provides coverage for:

e Travel & Personal Accident: emergency
medical, repatriation and other
expenses, inconvenience, search and
rescue, cancellation and curtailment,
activity and race entry fees, travel delay,
abandonment and missed departure,
hijack, catastrophe, baggage and
personal effects, specialist sports
equipment, delayed baggage, money,
travel documents and credit card
benefits.

e Liability: personal, legal expenses and
advice.

Products within this group are distributed by
appointed Coverholders and underwritten by
AXA XL Insurance Company UK Limited.

Target market - are there any specific
characteristics, including, customer
vulnerability, that you should be aware of?

This is a specialist niche product that covers
policyholders against claims stemming from
injury, illness, or accidental death from sporting
activities.

Vulnerable customers could include:

e Individuals who have ongoing or recent
medical symptoms, whether they have
seen a doctor or been diagnosed with a
specific condition or not, are unlikely to
be able to use this product to receive
private treatment for those symptoms.

e Persons who maybe experiencing
characteristics of vulnerability due to
either personal circumstances, ill
health, financial issues, life events such
as bereavement, and/or external factors
such as economic instability may
require adjustments and flexibility to
benefit from the policy. All customers
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are at risk of becoming vulnerable at any

time. AXA XL are committed to
supporting additional needs from
customers. If additional support is

required or a customer has been
identified as vulnerable, please contact
us by visiting:

AXA XL’s Vulnerable Customers Guide &

Contact Support

What are the key value -elements/
characteristics of the product that are
important for the target market (including
notable exclusions)?

This policy meets the demands and needs of a
person who wishes to be covered whilst
travelling away from their home and also whilst
participating in sports / leisure activities. It
covers:

Emergency Medical Expenses & Repatriation,
Cancellation & Curtailment, Personal Accident
cover, Personal Liability, Delayed, lost or stolen
baggage, Activity & Race Entry Fees, Travel Delay,
Abandonment and Missed Departure, Sports
Equipment cover up to £5600.

Exclusions:
e Attempted self-injury or suicide,

e Taking partin a civilcommotion or riot
of any kind, war,

e  Criminal or unlawful act,
e Actof terrorism,
e Coronavirus disease,

e Engagingin certain mountaineering
activities,

e Engagingin certain aerial activities,

e Drivingor riding in a motorized two
wheeled vehicle,

e Any activity in territories not mapped,

e Participatingin a sport / activity against
medical advice,

e Failure to observe the rules or
regulations governing the activity,

e Horseriding activities (liability only).

e Travelling against medical advice
provided by a qualified Medical
Practitioner, traveling for the purpose of
receiving medical treatment,
coronavirus, alcohol, mental illness,
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HIV/AIDS related illnesses, entertaining
as a professional, attempted self-injury
or suicide etc.

Does the product include optional covers?

No.

How should this product be distributed?

This product is distributed via the online quote
and buy platform directly to customers.

What should distributors do to ensure the
product provides fair value to the end
customer?

To ensure the customer receives fair value for
this product, care must be taken to ensure no
duplicate cover exists or is caused by an add-on
where that cover is already provided by the
policy. Commission, fees, or charges passed onto
the customer must be proportionate to the
service provided and provide fair value.

Distributors to have clear practices in place to
ensure the prevention of any sales outside the
intended target market.

How can the product be sold? Can it be sold
without advice?

We would suggest that this product can be sold
face to face or via telephone.

This product can be sold with or without advice
depending on your preference and in line with
FCA regulations.

How is value assessed?

AXA XL has an established product governance
process to oversee the design, approval, and
review of all our products in line with the
requirements of the FCA’s Product Intervention
and Product Governance Sourcebook (‘PROD’).

New product developments and changes to
existing products are taken through a formal
product approval process which is designed to:

e Identify the target market and its needs.

e Review policy wording and customer
facing documentation to ensure it is
clear, fair, and not misleading.

e Consider the needs of any vulnerable
customers; and

e Monitor post-sales performance.

Once a new or amended product is introduced to
the market, AXA XL will annually review the
product on a fair value assessment basis, using
key performance metrics to see if any remedial
actions are required and to make sure it remains
suitable for customers in the identified target
market.

If, as a distributor of AXA XL products, you
consider one of our products may be failing to
meet customers’ needs or is potentially unclear
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you can help us by providing feedback through
your usual point of contact at AXA XL.

Additional Product Literature:

This document is to be read in conjunction with
the appropriate policy wording.
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